
Telling our story 
with Instagram
#CBPWebstock



Howdy!
I am Will Parson

Multimedia Specialist

wparson@chesapeakebay.net

@willparson

mailto:wparson@chesapeakebay.net
mailto:wparson@chesapeakebay.net


My role
Helping people fall in love with their piece of the 
Chesapeake Bay watershed, so that they’ll learn 
to protect it

























What is Instagram?
How do you get started?



Instagram is mobile-first

▷ 300 million active monthly users
▷ Estimated 60 million users in U.S.
▷ Limited functionality on desktop

The kids love it.

Source:

Frank N. Magid Associates
http://www.emarketer.com/Article.aspx?R=1011795



Place your screenshot here

Get an account
Choose a username and 
profile consistent with 
your existing social media 
presence.



Place your screenshot here

Take a photo
You can also easily import 
from the photo app of 
your choice



Place your screenshot here

Or take a video
Press and hold to record 
clips. The app will digitally 
stabilize your footage.



Place your screenshot here

Add a filter
In a pinch, they are better 
than nothing. Unless you 
want to go #nofilter



Place your screenshot here

Add info
Captions, hashtags, 
tagging people, adding to 
the map, and cross-
posting all help people 
stumble onto your 
photos.



Place your screenshot here
Repeat



Place your screenshot here

Don’t forget to 
engage



So...

Where does Instagram fit in?



Instagram’s role

Other visual products 
require much longer 
turnarounds, so Instagram 
fills a niche for daily, 
personable content.



Instagram’s flow

Content

Audience

Promotion

Feedback



▷ Original photos
▷ Behind-the-scenes
▷ Archive photos
▷ Partner photos

Content comes from 
everywhere

▷ Original videos
▷ Video “trailers”



Best practices

▷ Post often (but not all at once)
▷ Reciprocate
▷ Use analytics (Iconosquare)

Make sure your voice and your goal 
are consistent



Taking it further

▷ Develop unique hashtags
▷ Call for submissions

○ have others use your hashtag/username

▷ Invite others for a “takeover”
○ great for cross-pollination

▷ Promotions
○ larger numbers of followers increase the 

return on investment

Keep it up!



Some examples
How are others making the most of Instagram?



Place your screenshot here

@causebeautiful
Gained followers through 
word of mouth and by 
employing takeovers



Place your screenshot here

@everydaydelta
Curates other users’ 
Instagram feeds to unite 
black and white 
communities in 
Greenwood, Mississippi



Place your screenshot here

@tsa
Attracts followers to 
educational mission with 
surprising, terrifying 
photos





Place your screenshot here

@npr
Tailored promotional 
photos and videos reach 
large following



Place your screenshot here

@ms_marszalek
Speaks directly to her 8th 
grade students



Why should I bother?
I’m not a photographer



You’re good enough!
Everyone, and notably experts in the field, has 
unique access to some surprising sights



Thanks!
Any questions?

@chesbayprogram

@willparson

wparson@chesapeakebay.net



Credits

Special thanks to all the people who made and 
released these awesome resources for free:

▷ Minicons by Webalys
▷ Presentation template by SlidesCarnival
▷ Photographs by Unsplash

http://www.webalys.com/minicons
http://www.webalys.com/minicons
http://www.slidescarnival.com/
http://unsplash.com/

